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Black women
are 3.5X more
likely

to die from
pregnancy
complications
than White
women

Black babies are
2X more likely
to die before
their first birthday
than White
babies.



OUR PURPOSE, OUR GOALS

Today, we're striving to end maternal health risks and death, end preventable preterm birth and infant
death, and close the health equity gap for healthy moms and strong babies.

END PREVENTABLE END PREVENTABLE

maternal health preterm birth
risks and and infant
death death

Close the health

equity gap

for healthy moms, strong babies
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We're the convener of impact-driven
partnerships through community engagement
and thought leadership roles.
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OUR STRATEGY

Our responsibility to Reduce preventable maternal and
address these issues infant mortality and morbidity
It takes a combination of

starts with focusing on
key areas across the

pregnancy journey.

strategic and collaborative

efforts in these areas to truly Across the pregnancy journey

impact change to ultimately
benefit thousands of moms,
babies, and families every day.
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Our aligned missions

Just like March of Dimes, UFCW believes that
all families deserve the best chance
for a healthy pregnancy and birth.

Together, March of Dimes and UFCW are improving maternal and
infant health by addressing access to quality care, workplace
protections, and the social drivers that impact pregnancy outcomes
for union members and their families.

Through strategic engagement across retail campaigns,
fundraising events and member education, March of Dimes and
UFCW are implementing solutions to affect systemic changes, raise
awareness, and increase resources to advance maternal and infant
health equity.

Thank yOU for believing in our mission
and standing with us for 4 years!
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How your YES is helping March of Dimes fuel progress

2025 March of Dimes Report Card:

The state of maternal and infant health for American families

MARCHOFDIMES.ORG/REPORTCARD

Published our Annual
Report Card, highlighting
persistent drivers of premature
birth and maternal and infant
mortality across the U.S., D.C.,
and Puerto Rico. Key findings
show the continued fragility of
maternal health.
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Opened a new
Prematurity Research
Centers in Texas. This center
will focus on studying preterm
birth through a cutting-edge in-
vitro cell culture and drug
validation system and gain
invaluable new insights about
how nutrition and socioeconomic
factors shape pregnancy
outcomes

Advocacy
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to
improve health equity, reduce preterm
birth, and prevent maternal mortality
— with more than 115 bills advocated
for this year, and 50 signed into law.

Education

provided family education, staff training on
patient-centered care, and emotional
support to 50,000 families a year across
70 sites as they navigate their NICU stay.
With the March of Dimes x Carter’s NICU
family support box, 200 families were
delivered encouraging words, educational
resources and tangible products to support
them in their NICU journey.


https://www.marchofdimes.org/about/news/march-dimes-opens-texas-collaborative-prematurity-research-center?mkt_tok=ODY3LVBLUi01NzEAAAGd2W7VnP-Gx_Y_GqejC2Xk5Q_4CUyW9SsQLbEkhAXAbRUu6_YU4hLG1MSyphPZixT7XgRvp2d7pIOZY32werWkfiUQ5-h9CS6W3Wr-cqnXeOchKw
https://www.marchofdimes.org/about/news/march-dimes-opens-texas-collaborative-prematurity-research-center?mkt_tok=ODY3LVBLUi01NzEAAAGd2W7VnP-Gx_Y_GqejC2Xk5Q_4CUyW9SsQLbEkhAXAbRUu6_YU4hLG1MSyphPZixT7XgRvp2d7pIOZY32werWkfiUQ5-h9CS6W3Wr-cqnXeOchKw
https://www.marchofdimes.org/sites/default/files/2025-11/25-MOD-RC-PolicyActions-Full-Booklet-r05.pdf
https://www.marchofdimes.org/sites/default/files/2025-11/25-MOD-RC-PolicyActions-Full-Booklet-r05.pdf
https://www.marchofdimes.org/our-work/nicu-family-support
https://www.marchofdimes.org/our-work/nicu-family-support
https://marchofdimes.quorum.us/campaign/104798/
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7" Rising Stars
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President Jake Bailey President Bob Blair President Mark Espinosa

We would like to recognize the
growing support of these Fundraising
Locals. We look forward to continued
collaborations that will further our
aligned missions - serving king
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President Sam Ferraino President Danny Ross President Bob Newell
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Retail Campaigns
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N4 lWe're proudtobe
he top fundraising
store this year!
Thank you for helping gssupport

March of Dimes for heaithy
and strong babies.
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https://hoodline.com/2025/11/montgomery-county-s-abs-and-ufcw-local-1994-join-forces-for-march-of-dimes-labor-of-love-fundraising-campaign/
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hoot for a Cure
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Charity Golf Tournaments

total raised ln?‘2025 fro__m Charlty Golf Events
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Charity Golf Tournaments

Rain or shine, UFCW locals hosted
13 Charity Golf Outings across the
country to benefit March of Dimes.

Let’s Celebrate - $571,046 total raised

Thank you to these participating UFCW Locals for your
commitment to healthy moms and babies!

Local 99 Local 1546
Local 1529 NEW Local 919

Local 1167 Local 152 NEW
Local 360 Local 5

Local 328 Local 1996
Local 227 Local 655
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Golf Tournament Spotlight:
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Labor in Harmony: Chicago Labor Unions for Healthy Babies
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. NV financial industry champions for a special night at

v,.< | SAVE THE DATE & Ravinia Music Festival, benefitting March of "
Dimes.

[y o

! Our 2025 Labor in Harmony Event
l brought together, Local Labor Unions and

Labor in Harmony: Chicago Labor

Unions for Healthy Bables Thank you to the UFCW Locals for

benefiting March of Dimes rbuting fundrais '
contributing to our fundraising goal!
Thursday, August 7, 2025 Local 1546 | Local 1996

5:30-9:30 pm | Highland Park, lllinois

Enjoy treetop views of a summer evening concert at
Ravinia Music Festival featuring Earth, Wind & Fire.

Gather for a good cause in Ravinia’s VIP Tree Top Lounge, with Chicago  B%:.. ‘( % “Z . w e b .~ I
labor co-chairs President UFCW Local 1546, ; V. .‘" NS /(. ' -Jf ]| 2 B NI ; W Lborin Harmony: Chicago Labor|
President UAW Local 551, , Chicago Federation of Labor, 2025 Y TN g N AT x SIS R 0 e ”"‘”s“'"eaff?x.ﬁﬁ"“”
event co-chairs , Baron Capltal and ,a % Ya L ).
with additional labor leaders. Join us for live music, dinner, a full bar and o
networking opportunities.

Your organization can support March of Dimes by sponsoring

this event. See sponsor commitment form attached. | Therk you for e
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March For Babies

For more than 55 years, March for Babies has united communities to fight for healthy moms w i N

‘¥%¢ and strong babies. As the nation’s original charity walk, we're dedicated to bringing people A
together to tackle America's maternal and infant health crisis—one person, one community, e *(i‘i ﬁgg&@ﬁ\% |
and one step at a time. AN LS o ide
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THANK YOU to these UFCW

Your March for Babies Locals for your support:

teams raised a total of St. Louis March for Babi
. Louis March for Babies
$24,056

supporting moms, babies,
and families all day every
day—and every step of

the way. Milwaukee March for Babies

a VOICE for working America

LOCAL 1473

MARCH

FOR
MARCH OF DIMES' BABI Es America’s Food and Retail Union



Stewardship Events and Regional Conferences

\ D
ﬁHi*L“il‘NU%

- -de - ede’
C (J . - (J U U C C C (J - - JE - Vi @ " ‘iu
Se Pues {; uede*
B

ey B

B - L " = \ 1B o
a . a - . a a . - a . . - a . Ge PUGTH =" \k‘v,&,.do
= ‘@.i de!
Se PUSH = 4
4 (& ((?\1\"‘3
-
— %
-» ‘pu!l:/;
»
[J - - - - E (J L] - = - lo[<

&
h; 1

D
®.
J
J
D
J
B

U
D
®
O
O
O
0
O
O
D
D
D
| ;:‘

e 990 Leade D Confere o /
:)l Se Puede!
""""’%’&’L’L‘S:ﬁﬁf:" m T'E I ﬂ 5

’ Q?u&d(‘ = " ce pued
*!J‘_,a ™S : 2 iS5 p.,.d il
$60,080 s BN =
’ ~— . 1;?:::.
was raised at UFCW Regional Conferences ' =2 iy

MARCH OF DI Mr~

'RC

OF D BABE America’s Food and Retail Union

4




National partnership visibility

In addition to UFCW'’s logo being prominently cobranded with March of Dimes across your events,
we promote our National Labor of Love partners throughout various marketing channels.

Custom co-branded assets Press Release
135.6M

Total Audience Reach

:":r':n:::: 3!61;::3 v:fhmen as 2025 Charity soc i a I m ed i a
229K+

Labor

of Love .

A : = Total Impressions

: - o . -

March of Dimes leads the fight Labor Partnership s , e across 112 social posts@@
for the health of all moms and bables. Of Love | Toolkit o i s ° S&Wg;ﬁ%%%g <
e T oy i Do ' Pkt it (R P A e I
Since 1938, March of Dimes has - — *Check Maria’s video out here. ©

helped millions of babies survive M. mJFCW e
and thrlve' T e f'ght oz ‘ ‘Amen‘u's Food and Retail Union '::‘___ s s o s
» End preventable maternal health risks and death MARCH OF DIMES

+ End preventsble praterm birth and infant death
« Close the hesith equity gap for all families

A strong history of == !)./gll.’:\'l’e

serving families together

Ourlabor champions are essential to ourmission.
Our strong partnerships with labor unions have supported
efforts like the dime drive lsunched by President Roosevait

to end polio. - Jons have stood with
Ourlocsl regional, and national Isbor partners are dedicated b

to the heaith of all moms and babies.

cited to have been selected as a United Food and S =
rcial Workers” (UFCW) national charity partner in 2026 - - -
22, UFCW locals have raised more than $3 million for
working families.
featuring UFCW
i g

Dedicated Labor webpage
on marchofdimes.org
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https://www.instagram.com/reel/DOycKuoD_hj/?utm_source=ig_web_copy_link&igsh=dHVzNzQ2cDBxZTg0
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Thank you AIJFCWN

America’s Food and Retail Union

Your partnership provides critical support to help reduce maternal and child
health inequity and shape the future of care for moms and babies in the U.S.
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